
Filmmaking

FILM,TV&MEDIA guide
my pocket

Writing and producing 
has dramatically changed

Developing the 
netflix series

by Michael Barmish & Neil Fallon



Copyright © Vidatech Ltd 2020 - All rights reserved. No part of this publication may be reproduced 
or transmitted in any form or by any means without the prior written consent of the publisher. 2

Introduction 

Netflix has dramatically changed the game 
when it comes to watching television, hence 
writing and producing television.

Appointment television, where viewers or family 
members  gather in the living room to watch 
the same program at the same time, is quickly 
becoming a relic of the past. Today, it’s all about 
“binge watching”– watching on a mobile phone, 
tablet or on a TV HD Screen, multiple episodes 
of a TV series in one sitting or over a weekend. 

With online streaming, the way we consume 
a TV series has changed irreversibly. This 
means writing and producing television has 
also dramatically changed. New  rules have 
replaced the old when it comes to developing and 
producing a series or film for  streaming  services.

This guide will take you through the business 
of Netflix and the key elements you need to 
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understand when developing TV series and 
films for Netflix from the standpoint of the 
writer and producer.

Data vs data
Traditional network television, especially in the 
United States, is advertiser-based. Networks 
like CBS and ABC in the US, and ITV in the UK 
rely on selling ad space to generate  revenue. 
The number of viewers and its demographics 
are used to determine advertising rates for 
commercials. The more viewers, especially 
those in coveted age groups like, 18-49, the 
higher the fees for commercial time. 

Viewership is determined by ratings. In the US, 
ratings are measured by Nielsen Media Research, 
while the UK uses a system called BARB. There 
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are various other services in countries around the 
world, such as OzTAM in Australia.

This makes it necessary to program for the 
masses, hence the term “broadcasting.” 

Developing programs that cater to a small 
segment of the viewing audience and, 
heaven forbid, anyone over the age of 50 is 
something the traditional networks rarely 
consider. Don’t bother writing or pitching a 
series like this. That’s not to say there aren’t 
exceptions, but you definitely put yourself at a 
disadvantage developing projects catered to 
a more niche audience.

Netflix uses data differently when it comes 
to green-lighting a series. 

In fact, according to Netflix’s website, they claim 
to not include demographics in their algorithm, 
a complete break from traditional television 
audience-gathering data. 


